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Life Insurance: 
A Family Tradition
For 31 years, the Schledwitz family has kept  
their Financial Representative, Les Langer, busy 
protecting their growing family’s future.
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For members and their extended families!

OUR vISION
Vibrant communities of people living by Christian financial principles – inspired to grow in stewardship, compassion and generosity. 

OUR MISSION   •  PROTECTING YOUR FINANCIAL FUTURE  •  LIVING YOUR CHRISTIAN VALUES  •  BUILDING A BETTER WORLD
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8 A.M. TO NOON (ET)

CALL TODAY! 
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In 2013, FaithLife Financial culminated 
a three-year process of refreshing its 
vision, revitalizing its business model 
and totally reinventing administrative 
systems to reinforce our foundation 
for future growth – ensuring that our 
Members are covered for life.

The life insurance industry across Canada and around the world has 
been in the process of reinvention to meet the challenges of pro-
longed low interest rates, market volatility, and increasing regulatory 
requirements. With the work we have completed over the last three 
years, FaithLife Financial is well positioned for future growth – focusing 
on our core business of affordable life insurance and outreach to and 
through our Members. We are here to cover our Members for life with 
insurance products that provide money when needed most – and as 
importantly, with vibrant community support that inspires people to 
grow in stewardship, compassion and generosity.

REINFORCING OUR FOUNDATION IN 2013

By reinforcing our foundation, FaithLife Financial has taken a long  
view into the future – making prudent business changes that  
will allow us to strengthen our bottom line, our balance sheet  
and to rejuvenate outreach. We have built on our mission to serve  
Canadian Christians – helping them to secure their financial futures, 
live their Christian values and build a better world. 

•  A necessary and significant investment in 21st century technology 
was made through the launch of a new back-office administration 
system that will be the backbone of service to Members and the 
development of new life insurance products for the future. 

•  Your Board of Directors completed a full review of its policies and 
procedures in its commitment to continually enhance governance 
and Member engagement.

•  Like many other Canadian insurance companies, we transitioned 
away from higher risk, market sensitive segregated fund products. 
While we continue to offer them through external suppliers, we  
discontinued the sale of new segregated fund policies manufactured 
by FaithLife Financial. In an environment of continued economic  
volatility and increasing regulatory complexity, we concluded that 
the level of regulatory capital and reserves required to be set aside 
for this category of product no longer made economic, business or  
missional sense.

•  We researched financial literacy programs that will resonate with  
our Members and their Christian perspective, for launch in 2014.

•  Together with the fundraising efforts of our Chapters, we supported 
two Special Matching Grants. (See page 10 for details.)   

•  We carefully examined expenses and channeled dollars into invest-
ments that are going to serve us well into the future. 

•  And as most life insurance organizations have done, we pared back 
on pension plan and health benefits for employees, moving from a 
defined benefit to a defined contribution plan.

RESULTS FOR 2013
The extent of FaithLife Financial’s restructuring process required  
extraordinary attention. As a result, our Financial Representatives 
dedicated much of their energy to learn about new products and 
systems, thus reducing sales and revenue growth. We are disap-
pointed that we missed sales targets, but still, after expenditures  
of $13.4 million for Member benefits, benevolent programs, life 
insurance death benefits and dividends, our net income added  
to surplus was $283,000. Overall, surplus increased by $4.4 million. 

FaithLife Financial’s Minimum Continuing Capital and Surplus  
Requirement Ratio (the ratio of available capital to required regulatory 
capital), which is a key measure of capital strength, was significantly 
stronger at 252% on December 31, 2013, (213% at the end of 
2012) due to closure of new segregated fund sales and equity  
market improvements. As anticipated, corporate assets have  
declined by 7% since 2012, as Members, with the help of Financial 
Representatives, moved some segregated funds to carriers that 
FaithLife Financial has identified as sound partners to supply product. 
Through our Members, we continued to reach out to support the 
causes they care about. A total of $394,613 was paid in Matching 
Grants and our 2013 Charitable Impact exceeded $3.3 million.

A LOOK TO THE FUTURE
Looking ahead, we see significant opportunity to meet the insurance 
needs of Canadian Christians. Recent industry research tells us that 
life insurance ownership in Canada is at its lowest level in 30 years. 
And 32% of Canadian households have no life insurance whatsoever, 
compared to 22% in 1982. Canadian families and their households 
are at risk and FaithLife Financial is positioned in its mission, its  
services and its product offerings to meet their needs. 

Our core life insurance business continues to be the economic engine 
that allows FaithLife Financial to increase its surplus. As our surplus 
increases, we will continue to enhance Member engagement as well 
as church and community outreach. Not only are we unveiling new 
Christian financial literacy resources for our Members, but we are 
also launching a Members’ Council for input into the areas of Member 
growth, Member needs and Member engagement – ultimately  
increasing the engagement of Members who are poised to live  
abundant lives where they, and those they love, are covered for life.

KAREN BjERLAND, PRESIDENT & CEOGEOFF BELLEW, CHAIR, BOARD OF DIRECTORS

NOTE: The 2013 Annual Report Highlights begin on page six. Including 
these highlights in this copy of Connections is an opportunity for us to 
be good stewards of our resources. The full financial report is available 
on our website: faithlifefinancial.ca



In the 1971 film, Tevye says, “And how do we keep our balance? 
That I can tell you in one word – tradition!” FaithLife Financial 
Members, Gail and Rob Schledwitz, their children and also their 
grandchildren have maintained financial balance by regularly 
meeting with their FaithLife Financial Representative to review  
and adjust their financial goals and plans – a 42-year-old tradition 
for the Schledwitz family. 

FINANCIAL PLANNING – A SCHLEDWITZ FAMILY TRADITION

Gail and Rob Schledwitz became Members in the early 1970’s 
when they purchased life insurance and disability income policies 
for Rob who was self-employed. Rob’s family had been Members 
for years. When he and Gail married, they agreed to continue their 
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membership. For 31 years, they have worked with their  

Financial Representative, Les Langner, to protect their growing  

family’s financial future with life insurance and investment plans. 

Over the years, Les and the Schledwitzes have forged a remark-

able friendship. “They are much more than clients; they are 

close friends. I’m even invited to family weddings and special  

occasions,” Les says of Rob, Gail, Dale, Ron, Janet, Jordon, Alyssa, 

Darryl, Vicki, Randy, Lisa, Kiara and the newest Member – Rob  

and Gail’s one-year-old great-granddaughter, Mia. 

While Les has many multi-generational families with more than  

20 policies, the Schledwitzes are his first four-generation family. 

Anyone who has seen the Broadway musical, Fiddler on the Roof, remembers the main 
character’s booming voice as he sang the opening number – Tradition! In the song, Tevye 
explains the roles of fathers, mothers, sons, and daughters and how the traditional roles 
of people like the matchmaker and the rabbi contribute to the village – keeping their 
traditions and their society running as the world changes around them.
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in the Ukraine, disaster relief for Haiti and Japan, an eyeglass  
distribution clinic in Haiti and more – all to build a better world. 

Over the years, Gail has been instrumental in sending dozens  
of new contacts to Les. “I send all of my friends and church  
members to Les and encourage them to talk to him because he’s 
not pushy and I know that he will help them get the life insurance 
they need. Through Les, we have grown our Chapter membership 
to more than 200 people.” 

Rob and Gail believe that FaithLife Financial is part of a rich family 
tradition to pass along wisdom, Christian values and financial 
health – it’s a tradition to be duplicated in Christian families all 
across Canada. The role of a trusted Financial Representative and 
a Member’s willingness to embrace the advice given, can impact 
a family’s financial future for generations to come.   

Gail says, “It’s a tradition now. We’ve been happy with 
Lutheran Life, now FaithLife Financial, and the kids have 
always known that. They wanted to follow in the foot
steps that we had laid out for them. Now they’re the 
ones that call Les directly about a policy or a product.” 

 

LES AND FOUR GENERATIONS

Les Langner is a great fraternalist who has built his business to 900 Members and five vibrant Chapters. 
Les gets to know people, and his hearty laugh makes him a memorable and welcome visitor time and 
time again. He understands what service means – be it carving the ham for a church supper, participating 
in a chili cook-off or helping the youth with a car wash. Les knows how to serve the life stage needs of his 
clients – turning them into lifelong friends. He did this with the Schledwitz family and he is now the ‘go 
to guy’ for each generation. “The faith aspect of our organization is extremely important to this family 
and others,” says Les, “They understand the fraternal difference that sets FaithLife Financial apart 
from the rest and they treasure our Christian values and the consistent support that is delivered each 
year to their church and their community.”

“Serving Members like the Schledwitz family is what a 
fraternal organization like FaithLife Financial is all about –
making a difference in the lives of our Members, their 
families, and their faith communities. It is a privilege  
and I know that life insurance and a relationship with  
a trusted financial advisor is an important tradition that 
every family needs to have.”  – Les Langner

~ GAIL SCHLEDWITZ ~

~ GREAT GRANDDAUGHTER, M
IA ~

WHAT IS A FRATERNAL ORGANIZATION?

For more than 125 years, fraternal organizations have held a 
unique place in history – playing vital roles in communities. Many 
fraternals began as mutual aid societies, created to serve the 
needs of immigrants and others struggling to secure financial  
security for their families. Fraternals like FaithLife Financial were 
built to secure Members’ futures through reliable service offerings.
They give back to their local communities through meaningful 
volunteer activities – serving children, the elderly, churches and 
people in need through outreach programs. 

Fraternals are made up of local “Chapters” and Rob Schledwitz’s 
grandparents were some of the founding members of Holy Cross 
Lutheran church in Winnipeg, Manitoba in 1904. Today, Gail is 
one of the FaithLife Financial Chapter Contacts at this church – 
joyfully following in their footsteps. As one of the Chapter  
Contacts, Gail works closely with the FaithLife Financial Fraternal  
Outreach department to plan fellowship and fundraising events 
for her church. “It’s all about giving back,” she says, “It’s a won
derful legacy for each generation to know that a portion of the 
dollars invested to protect their financial future flows back 
through the church community where our family has worshipped 
for 110 years.” Together with FaithLife Financial, the Chapter at 
Holy Cross Lutheran church has raised thousands of dollars for 
things like a new piano, a roof for the church, support for a church 



APPLYNOW!

  

*Applicants must be Members as of December 31, 2013

THE SCHOLARSHIP 
EVALUATION
60% is based on your church and 
community involvement – how you 
are actively building a better world!

40% is based on academic achievements!

YOU COULD RECEIVE A SCHOLARSHIP from FaithLife Financial if you are headed to 
college or university in the fall. One-time scholarships are awarded annually to a limited 
number of Members* who are pursuing an undergraduate or graduate university degree 
or college diploma at any accredited institution  – in or outside of Canada. 

$750 FOR FULL-TIME
COLLEGE STUDENTS

Awards

$2,000 FOR FULL-TIME
UNIVERSITY STUDENTS

JUNE 2014

DEADLINE 

For complete 2014 scholarship competition rules 
and information: www.faithlifefinancial.ca

Application submission 
and all supporting 
documentation
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Here’s what two of last year’s recipients had to say: 

I’m so grateful to have received the FaithLife 
Financial scholarship. It has eased the financial 
burden of my studies and allowed me to  
concentrate on my passion for English and  
Global Studies. God truly does provide! 

CARINA RAMPELT

FaithLife Financial has made it possible for me  
to begin a Bachelor of Global Development  
program this year.  With their support I have 
been able to pursue my passion at an amazing 
university, and I cannot express my thankfulness 
for this scholarship enough!  

 ABENI STEEGSTRA
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How is FaithLife Financial reinforcing  
its foundation for future growth? 

ASK THE ExPERT

NEW TECHNOLOGY
FaithLife Financial has taken a long view into the future – making 
prudent business changes that allow us to build on our mission to 
serve Canadian Christians with life insurance products that provide 
financial support when they need it most. A necessary and signifi-
cant investment in 21st century technology has been made in a 
new life insurance administration system – increasing our flexibility 
to develop new products for our Members. This system is the 
backbone of service to Members and the development of new  
life insurance products for the future.

All of FaithLife Financial’s policy information and transactions flow 
through this system – from processing a new life insurance policy 
to paying a death claim. Since the successful launch of the system 
on January 6, 2014, you may have noticed a new look to state-
ments and some other changes. A segment of Members were 
informed in January that their deposit processing dates changed. 
During the months of January and February, a few Members may 
have noticed some delays in receiving information. This was due 
to manual checking of the first round of statements and other 
communications to ensure their accuracy – a standard quality con-
trol approach for a new system, which will continue as required. 
We take this opportunity to apologize for any inconvenience you, 
our valued Member, may have experienced. Thank you for your 
patience during our transition to a new administration system. 

While we are pleased that the system is sound, as with any project 
of this size and complexity, we anticipate that some refinements 
will be necessary. We will continue to make every effort to ensure 
that the information sent to you and the transactions processed, 
are current and correct. If you notice any inconsistencies or have 
any questions, please call our Head Office Member Services  
Department toll free at 1.800.563.6237. 

LIFE INSURANCE PRODUCTS
New technology enhances our ability to deliver new life insurance 
products to Members. This is a key focus over the coming months 
and years. Though there may be an array of insurance plans, there 
are basically two kinds of insurance: permanent and term.  

As a rule, permanent needs should be covered with permanent 
insurance and temporary needs with term insurance. Often a  
combination of the two does the best job. Permanent needs are 
things like funeral expenses, supplementing a survivor’s income 
when part of a company or government pension is reduced on 
death, covering capital gains tax at death (especially if there is 
property to pass to the next generation) or if there are children 
who remain dependent for their lifetime, often due to a disability.

Permanent life insurance provides insurance coverage for life.  
Typically that premium is level for the premium paying period, over 
your lifetime, even though the risk of death increases with age. 
This is accomplished by charging premiums in the initial years that 
are higher than the risk present. The excess is invested to build  
a policy reserve that subsidizes the premiums paid in later years 
when you are older and the risk is higher. Currently, FaithLife  
Financial offers Term 100, Whole Life and Life paid up at 65.  
Both the Term 100 and Whole Life are payable for life, while  
Life paid up at 65 is paid only to age 65. Both Whole Life and  
Life paid up at 65 have meaningful dividends and cash values.

Term life insurance provides coverage for a limited time period, 
premiums are renewable and the policy is convertible. If you keep 
the policy as you age, the next renewal premium is calculated  
using your then-attained age, making the coverage more expen-
sive because you are older. Today, FaithLife Financial offers a Term 
10 and a Term 20 product. The Term 10 plan has the cheapest  
premiums initially. It covers the life insured until age 75 and the 
premiums increase every ten years. The Term 20 plan is also very 
affordable initially. It covers the life insured until age 85 and the 
premiums increase every twenty years. 

“WHICH LIFE INSURANCE POLICY IS THE BEST ONE FOR ME?” 
In the table below, you will see premium information for a male 
non-smoker with standard mortality. In all the scenarios he pur-
chases a policy with a coverage amount of $500,000. If this  
Member is looking for the cheapest initial premium, then at  
a premium of $350, the Term 10 policy is the most affordable.  
This is a perfectly good policy if he has temporary needs like  
covering a mortgage or protecting a dependent family member.  
If, on the other hand, he purchased this insurance with a life-time 
need for coverage, (e.g. final expenses or estate preservation) 
then the Term 100 plan is a better option for him. 

 TERM 10 TERM 20 TERM 100

INITIAL PREMIUM $350 for first  $520 for first $2,720 
 ten years twenty years for life

PREMIUM TO 65           47,400.00       68,150.00       81,600.00 

PREMIUM TO 75        144,300.00     125,900.00     108,800.00 

PREMIUM TO 85 Expires at 75    446,450.00     138,720.00 

PREMIUM TO 100 Expires at 75 Expires at 85    176,800.00 

The right answer is to have a good conversation with your FaithLife 
Financial Representative.  He or she will design a financial plan that 
will take into account your unique needs and will ensure that the 
insurance coverage is right for your needs – today and tomorrow.
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2013 ANNUAL  
REPORT HIGHLIGHTS

  CAPITAL STRENGTH 

After expenditures of $13.4 million for Member benefits, benevo-
lent programs, life insurance death benefits and dividends, our net 
income added to surplus was $283,000. Overall, surplus increased 
by $4.4 million. We ended the year with $38.99 million in surplus.

FaithLife Financial’s Minimum Continuing Capital and Surplus  
Requirement Ratio (the ratio of available capital to required  
regulatory capital), which is a key measure of capital strength, 
was significantly stronger at 252% on December 31, 2013,  
(213% at the end of 2012) due to closure of new segregated fund 
sales and equity market improvements. Our corporate assets at  
the end of 2013 were $451.98 million. As we anticipated, they 
declined by 7% since 2012, as Members, with the help of their 
Financial Representatives, moved some of their segregated funds 
to carriers that FaithLife Financial has identified as sound partners 
to supply product.

“ As you therefore have received Christ Jesus the Lord, so walk in Him, rooted and built up in Him and  
established in the faith, as you have been taught, abounding in it with thanksgiving.”   Colossians 2:6-7

  RISK SALES AND INVESTMENTS 

We helped our Members secure their financial futures through  
an annualized risk premium of $948,000 and new investment 
premium of $15.7 million. In addition, FaithLife Financial  
Representatives sold $5.2 million in new investment premium 
through FaithLife Financial’s product partners. In 2013, we  
administered $130.35 million in Fortress Funds assets and 
$201.19 million in third-party assets managed by FI Capital,  
our wholly-owned investment management subsidiary company.

  RISK MANAGEMENT 

During 2013, we implemented a proactive risk management  
system. Our Board-led enterprise risk management principles  
and systems focus on business risk AND the social and faith  
dimensions of our organization. They act as a compass to guide 
decision-making with keen perspective to leverage opportunity 
and to minimize adversity.

FaithLife Financial culminated a three-year process of reinforcing our foundation 
for future growth – ensuring that our Members are covered for life!

  BUSINESS HIGHLIGHTS 

As we reflect on 2013, we recognize how the work we have completed over the past three years has positioned us for  
growth – focusing on our core business areas of affordable life insurance and rejuvenated outreach through the causes our 
Members care about. Prudent business changes will allow us to strengthen our bottom line and our balance sheet. 



“ As you therefore have received Christ Jesus the Lord, so walk in Him, rooted and built up in Him and  
established in the faith, as you have been taught, abounding in it with thanksgiving.”   Colossians 2:6-7
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Between 1972 and 2013, over $15.9 million* has been given by  
FaithLife Financial for a total Charitable Impact of over $40 million.**

It is through the Charitable Impact and the Matching Grant Program that Faithlife Financial stays true  
to fraternal roots, which are at the heart of all that we do.

Our mission is a 3 point action plan for serving our Members: 
1  PROTECTING YOUR FINANCIAL FUTURE   2  LIVING YOUR CHRISTIAN vALUES   3  BUILDING A BETTER WORLD

*Excluding the value of volunteer hours  |  **Including the value of volunteer hours, Member-sponsored funds, and FaithLife Financial contributions
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Each time a Member pays a premium  
for a FaithLife Financial life insurance 
plan, a portion of the premium is given 
back to build a better world.

Our combined corporate and Member contribution  
provides a yearly Charitable Impact – delivering  
vibrant community support that inspires people to 
 grow in stewardship, compassion and generosity.

$3.3 Million
Charitable Impact in 2013

2013 Matching Grant Program:

•  Youth & sunday school 15%

•  Church building projects 34%

•  Other church activities 7%

• Local outreach 16%

• Global outreach 17%

•  Disaster relief  
(Special Matching Grants) 11%

$698,543 – FaithLife Financial contributions 
for outreach and grants (All Matching Grants,  
Individual Member Benefits, Church Mortgage  
Program and Sponsorships)

$1,369,065 – All Member-sponsored  
fundraising (926 events in 333 Chapters)

$1,238,565 – Dollar value of 82,571  
Member volunteer hours*

 $3,306,173 – Total Charitable Impact

*Based on a calculation rate recommended by the Canadian Centre for Philanthropy.



as at december 31, 2013, with comparative figures for december 31, 2012  (in thousands of dollars)

    dec 31 dec 31 
assets 2013 2012*
 
Cash and short term investments  6,124 6,857
Equity investments  30,227 28,854
Bonds, debentures and mortgages  253,566 267,784
Policy loans  11,467 11,862
Investment real estate  3,981 4,032
Own-use real estate  4,241 4,293
Segregated funds assets  130,348 150,485
Other assets  12,022   12,574
Total assets 451,976 486,741

liabilities and surplus
 
Policy liabilities  247,803   260,054
Member amounts on deposit  
 and dividend provision  20,321 20,657
Provision for outstanding claims  1,681 1,434
Accounts payable and other liabilities  9,440 16,333
Segregated funds liabilities  130,348 150,485
Subordinated debt  3,392  3,173
Total liabilities 412,985 452,136
 
Surplus:
 Retained earnings  40,002   39,719
 Accumulated other comprehensive  
  income (loss) (1,288)  (5,401)
Revaluation reserve  277 287 
Total surplus 38,991  34,605

Total liabilities and surplus 451,976   486,741 

summary statement of financial position

report of the independent auditors on the summary financial statements

asset allocation

•  
 
Investment real estate 0.9%

•  
 
Policy loans 2.5%

•  Other assets 2.7%

•  Cash and short term 
investments 1.4%

•  Equity investments 6.7%

•  Bonds, debentures and 
mortgages 56.1%

•  Segregated funds 28.8%

•  
 
Own-use real estate 0.9%

 total surplus

 2013 38,991 
 2012 34,605* 

 2011 38,660 

 2010 38,824 
 2009 35,943 
 2008 31,855 
 2007 35,685 
 2006 34,510

The accompanying summary consolidated financial statements 
of FaithLife Financial, which comprise the summary consolidated 
statement of financial position as at December 31, 2013, the sum-
mary consolidated statement of income for the year then ended, 
and related note, are derived from the audited consolidated 
financial statements, prepared in accordance with International 
Financial Reporting Standards, of FaithLife Financial as at and 
for the year ended December 31, 2013.

We expressed an unmodified audit opinion on those consolidated 
financial statements in our report dated February 18, 2014.

The summary consolidated financial statements do not contain 
all the disclosures required by International Financial Reporting 
Standards applied in the preparation of the audited consoli-
dated financial statements of FaithLife Financial. Reading the 
summary consolidated financial statements, therefore, is not a 
substitute for reading the audited consolidated financial 
statements of FaithLife Financial.

ManageMent’s responsibility for the suMMary 
consolidated financial stateMents
Management is responsible for the preparation of the summary  
consolidated financial statements in accordance with the basis 
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* Amendments to the IFRS accounting standards 
for Employee Benefits resulted in restatement 
of 2012 liabilities, surplus and expenses.



year ended december 31, 2013, with comparative figures for 2012 
(in thousands of dollars)

revenue 2013 2012*
 
Net premiums 23,785  24,700
Investment income 3,302  16,988
Asset management fees 4,384  3,864
Other revenue 25 82
Total revenue 31,496 45,634
 
expenses and benefits
 
Net change in policy liabilities (10,998) (1,374)
Claims, surrenders, maturities  
 and annuity benefits 23,390 22,716
General operating expenses and interest 10,078 13,425
Commissions 3,753  4,674
Fraternal benefits 587 548
Member dividends 4,120 3,993
Total expenses and benefits 30,930 43,982
 
Income before corporate taxes 566 1,652 
 
Corporate taxes 283 350

Net income 283 1,302

summary statement of income

report of the independent auditors on the summary financial statements

NOTE ON SUMMARY 
FINANCIAL STATEMENTS

The summary statement of financial 

position and summary consolidated 

statement of income have been derived 

from the audited consolidated financial 

statements, prepared in accordance 

with International Financial Reporting 

Standards, of FaithLife Financial as at 

and for the years ended December 31, 

2013 and December 31, 2012. The 

summary consolidated financial 

statements do not contain all the 

disclosures required by International 

Financial Reporting Standards applied 

in the preparation of the audited 

consolidated financial statements  

of FaithLife Financial. Reading the 

summary consolidated financial 
statement, therefore, is not a substitute 

for reading the audited consolidated 

financial statements of FaithLife 

Financial. 

The full consolidated financial  
statements are available at:

www.faithlifefinancial.ca/en/aboutus/

annualreport.asp or by request at

1.800.563.6237

described in the note on summarized consolidated  
financial statements. 

AUDITORS’ RESPONSIBILITY
Our responsibility is to express an opinion on the summary 
consolidated financial statements based on our procedures, 
which were conducted in accordance with Canadian Auditing 
Standard (CAS) 810, “Engagements to Report on Summary 
Financial Statements.”

OPINION
In our opinion, the summary consolidated financial statements 
derived from the audited consolidated financial statements of 

FaithLife Financial as at and for the year ended December 31, 
2013, are a fair summary of those consolidated financial 
statements, in accordance with the basis described in the  
note on summarized consolidated financial statements.

Chartered Accountants, Licensed Public Accountants
February 18, 2014
Waterloo, Canada
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2013 CANADIAN AND  

INTERNATIONAL OUTREACH

$47,975 FOR CANADIAN OUTREACH 

In the wake of the June 2013 flooding in Alberta, Members  
of 59 FaithLife Financial Chapters came together to help raise 
funds for the affected communities, of which FaithLife Financial 
and the Canadian government matched a portion. Dedicated 
Members and others willingly stepped forward to organize  
bake sales, breakfasts, auctions and special donation tables  

as part of this collective endeavor.

$48,857 FOR INTERNATIONAL OUTREACH   

Within a day of the first reports of Typhoon Haiyan’s wrath,  
the call went out to FaithLife Financial’s Chapter Members. 
Within four weeks, 40 Chapters responded with funds for the 
November 2013 crisis in the Philippines. Member funds were 
matched by FaithLife Financial and the Canadian government. 
Canadian Lutheran World Relief coordinated the donated funds 
and organized additional ground support in the Philippines. 

for 
disaster  
relief in
2013

  A big thank you to FaithLife Financial Members for YOUR generous contributions –  
totaling more than $96,000 to help those affected by these natural disasters in 2013. 

True to character, FaithLife Financial’s Chapter Members demonstrated extraordinary  
compassion and generosity by responding to two natural disasters in 2013. Through  
the Special Matching Grant outreach program, armies of volunteer fundraisers worked  
to alleviate the suffering caused by the flood in Alberta and the typhoon in the Philippines.



You Need a Budget 

FINANCIAL FITNESS

Research shows that there are people in every church and community 
who are struggling financially. Because debt does not have economic 
or social boundaries and because it’s found among the wealthiest 
and the poorest Canadians, FaithLife Financial has subsidized the cost 
of the budgeting software You Need a Budget (YNAB) for YOU, 
your extended family and your friends.

A good household budget is like a detailed road map. It keeps you going in the direction 
you have chosen and it points out bumps in the road – getting you back on track if you 
lose your way. Your budget is the map to achieving your goals, to staying out of debt, 
and to curbing your spending.

How about telling your money what to do BEFORE you spend it? 

If you have never worked with a budget, YNAB is for you. To learn more, visit 
YouNeedaBudget.com and check out the 30-day FREE trial. After that, your special 
FaithLife Financial price is only $20 (Regular price $60). You will receive the software 
for your home computer with a FREE app for iPhone or Android.  

Our equation for Financial Balance!

You can make spending decisions based on the budget – not the bank balance – telling your money what it needs to do 
for YOU! Start giving every dollar a specific job TODAY so you can save, share and spend your money wisely. 

To get the discounted 
rate, email us for a  
YNAB access code at:
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Enter our next draw! visit our website to complete an entry form and you 
will be entered into our next draw for a $1,000 Tax Free Savings Account 
PLUS a $500 donation to your favourite church or charity. 

There are two (2) more draw dates for 2014: October 23rd and December 11th.
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Retiring Director Wayne Musselman and incoming Director Stephen Taylor 
cut the celebration cake at a FaithLife Financial staff gathering in February.

Check out our Wall of Faith!

Full contest rules and regulations are available online at: www.faithlifefinancial.ca

Director Wayne Musselman is retiring  
after several years of valued service. The 
Board of Directors would like to recognize 
the years of dedication and support that 

Wayne has shown to FaithLife Financial. His commitment to 
serving Members, his service on various Board committees and 
his leadership as Board Chair are deeply appreciated. We wish 
Wayne a much-deserved, happy and rewarding retirement. 

Retiring Board Director

The Board of Directors would like to warmly 
welcome Stephen Taylor to the Board. He 
joined FaithLife Financial (then Lutheran 
Life) staff in 1974, as a Manager of Actuarial 

Services. His role grew when he became a Vice-President and 
Actuary in the mid-70’s and ultimately served as President from 
1990 to 2004, when he retired. His qualifications meet the  
actuarial/financial services experience and competency needs 
required by the Board at this time.

Incoming Board Director

Earlier this year, we asked our Chapter Contacts  
to share Faith is… cards with Chapter Members 
and their congregations. Thank you for returning 
more than 700 cards!

HERE ARE A FEW TO ENCOURAGE YOU:

FAITH IS… trust not in outcomes but in the persons of  
Jesus Christ and Father God that results in evidence of His 
goodness in our lives.

FAITH IS… not seeing with the eyes but seeing with the 
heart and believing.

FAITH IS… showing others that God is good all the time.
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FaithLife Financial employs a representative form of governance. 
Each Board Director is a Member of FaithLife Financial who has 
been elected or appointed. Overall, during the past 10 years, the 
number of Member nominations for director positions has been 
insufficient to fill board vacancies. Voting levels have declined 
significantly as well. Clearly, the historical model FaithLife Financial 
has used to select and elect Directors needs refinement and updating.

After an extensive analysis of FaithLife Financial’s director election 
and Member engagement processes, your Board implemented the 
following enhancements. They are reflected in the revised Bylaw 
No. 1, a copy of which is included in this issue of Connections.

STRENGTHENING THE SELECTION PROCESS OF  
BOARD DIRECTORS:

•  Members will be encouraged to propose candidates to fill a Board 
vacancy through an appeal in the spring issue of Connections. 
Please see the Proposal for Directors form enclosed.

•  All candidates will undergo a rigorous selection process to ensure 
that they meet the Board’s requirements. Based on the current 
and future needs of the Board, it is possible that a Member 
proposal for a director may not qualify for election to the Board. 

•  If incumbent Board Directors are approved by the Board to fill  
all vacancies, they will be acclaimed and no election will be held.

•  If there are additional vacancies, the Board will approve the most 
qualified nominees to create a slate for election by Members, 
which will be conducted through the fall issue of Connections. 
This will be a confirmation election, where Members will be asked 
to vote “yes” or “no” for each candidate. A simple majority of 
“yes” over “no” votes will elect a candidate.

ENHANCING MEMBER ENGAGEMENT

Your Board has a strong and passionate belief that increasing 
meaningful Member engagement and growth is the most 
important element of FaithLife Financial’s strategic reinvention. 
For this reason, the Board has added a mandate to FaithLife 
Financial’s bylaw to create a Members’ Council. The Members’ 
Council, to be launched in the latter half of 2014, will provide 

input to the President on matters of Member interest including,  
but not limited to: 

•  FaithLife Financial’s value proposition;

•  Differentiating local versus corporate fraternal outreach 
opportunities;

•  Ways to grow membership and Member engagement;

•  Discussing potential strategic initiatives;

•  Validating effective communication methods with Members.

The Board embraces its responsibility to be accountable to 
Members. Therefore, a powerful dispute resolution process 
focused on mediation and arbitration has been incorporated  
into Bylaw No. 1 to ensure that Members have a clear course of 
action should they have a concern that has not been sufficiently 
resolved. This does not suggest that Member complaints have 
been increasing. It reflects the Board’s commitment to proactively 
engage with Members.

BOARD VACANCIES FOR 2015 – 2016

We have two Directors, Les Stahlke and Sheryl Teed Callum, 
whose current terms expire in February of 2015.

Les Stahlke is retiring after many years of valued service. The 
Board extends its sincere thanks to Dr. Stahlke for his dedicated 
commitment to serving Members and the FaithLife Financial 
Board of Directors. 

Director Teed Callum has been a valued director since her election 
in 2011. She is a retired partner of Ernst & Young LLP, a Chartered 
Accountant with her FCPA, FCA designations, and her primary  
focus during her 35-year career was financial services. She has  
experience as a director of a number of not-for-profit boards.  
At FaithLife Financial she is the Board Vice-Chair and has served  
as the Chair of the Audit and Finance Committee, as well as a 
member of two ad hoc committees. She has indicated a willingness 
to continue as a Director.

As of February, 2015, FaithLife Financial will have one vacancy  
on its Board of Directors. We encourage you to propose qualified 
Members as candidates for the Board of Directors (please see the 
enclosed Director Proposal Form).

For more information on your FaithLife Financial Board of Directors, visit www.faithlifefinancial.ca/en/aboutus/boardofdirectors.asp.  

We welcome your feedback regarding the work of FaithLife Financial’s Board. You may share your comments by email: moreinfo@faithlifefinancial.ca.

Check out our Wall of Faith!

Over the past years, FaithLife Financial’s Board has intentionally pursued required  
industry and leadership expertise. Board membership today is well-versed in financial 
services, risk management and committed to FaithLife Financial’s mission, vision and 
values. Our challenge is to sustain governance excellence, while ensuring we continue 
to have effective mechanisms in place to increase engagement with Members.

  Geoff Bellew, Board Chair of FaithLife Financial 

BOARD NEWS
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join our sales team if you’d like to…
• Have control over your career

• Create excellent work/life balance

• Make a difference in your community

• Leave a lasting legacy 

•  Work with people who share your Christian values

Become a Financial  
Services Representative –  
one of the fastest growing careers!

JOIN OUR TEAM TODAY! vISIT US AT FAITHLIFEFINANCIAL.CA OR 
EMAIL SALESCAREER@FAITHLIFEFINANCIAL.CA TO LEARN MORE.

PROTECTING YOUR FINANCIAL FUTURE   •   LIvING YOUR CHRISTIAN vALUES   •   BUILDING A BETTER WORLD




